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TOTAL DAIRY ALTERNATIVE MILKS
BRAND (£) ABSOLUTE VALUE GROWTH
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OATLY

Source: IRI 52 w/e 05,01,19
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Millions

10,0

Z GROWTH

OATLY 15 GROWING THROUGH INCREASING
CONSUMER DEMAND WITHOUT RELYING ON

PROMOTIONS

€13,6

467

BRAND A

£9,0

9/
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2,9

69/

BRAND B

€ VALUE GROWTH VS.Z UNITS ON DEAL

Value Growth % units on deal
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VALKOMNA TILL VARLDENS
MODERNASTE HAVREFABRIK!
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Then we were a claims and
functional benefits
company like everyone
else

1 L ENRICHED WITH
CALCIUM AND VITAMINS
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Best before:

No milk.
No soy.

No ..eh...
‘whatever,




About 30 YBSPS
ago we were a
small research
company in the south
3 of Sweden nerding out on hou to maka
. oats liquid so that we could drink
them. Then we built a production
process that turned pats into prod—
ucts with a balance of protein,
carbs, unsaturated fat and fibers.,
~ From there we went nuts and start-
ed making all kinds of drinks and
alternatives to cream and an oat
fraiche and oat gurts, and ice cream.
But despite decades of development we
may never really know if it was really
a8 worth it unless you find yourself
'f*:someday, somewhere, somehow thinking
out loud: “This oat drink is oatsome,

totally oatsome.
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We must look axtremely dumb some--

. times, Little Oatly with 70 employ—
. ees in the south of Sweden thinking
‘we can help the food industry
‘become more accountable for their

actions, There’s probably a CEO or
two looking down on us right now

Vthinkingl-haha you idiots! »
That’s okay, we didn g expect the
.establishment to be happy when we
~ took our production chain and made
it transparent for everyone on the

internet, At oatly.com you can rsad

not only about every ingredient

that goes into our products but

also where sach ingredient comes

from, That way you can see all our

faults and follow each improvement

we make, After all trust is earned

ithrough actions, not talk, However
smart or stupid that sounds one '
thing is for sure. It’s so t:ue.

Most companies think having
a strong opinion means scaring
away customers who think
differently, We think it’s a good
way to make some neu friends,
FOR THE RECORD, WE BELIEVE we
should eat stuff that we can grou
instead of growing stuff to feed
animals and then eat them,
Everybody — regardless of
spiritual beliefs, birth
country, race, gender,
sexual preference or color
of their nail polish = is of
equal worth, We should stop
wasting 40% of the food we
produce on this planet,

If you want to make a
change in your life then
start small, but start
somewhere, Bigfoot the
legendary Sasquatch is
real, Okay, the last
one has nothing to do
with Oatly and is the
personal belief of
the guy writing this,
Apologies, this package
is not a place for personal
reflection,
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DON'T THINK FOR A
SECOND THAT WE ARE IN
THE BUSINESS OF
SELLING OAT DRINKS



BUSINESS INSIGHTS




BY 2030 UNHEALTHY DIETS WILL
CONTRIBUTE TO A 737 INCREASE IN DEATH
FROM NON-COMMUNICABLE DISEASES.




1,9 billion adults are overweight,

42 million children under 5 are overweight or obese,
Diabetes: 422 million (+100%).
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CURRENT

SITUATION 4 %

FRESH
WATER USAGE

70/
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WORLD POPULATION
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OAT DRINK COMPARED TO COW'S MILK:
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INCREASE IN 1 YEAR 3 % DECREASEIN1YEAR €&

FOOD TO FEED RATIONINZ  ° LAND USE HA/PERSON

PEOPLE FED (2500 KCAL/DAY)

- D

D

° GREENHOUSE GAS EMISSIONS
; TON/PERSON




ADAM IS NOW ABLE TO FEED TWICE AS MANY PEOPLE
WHILE CUTTING THE CLIMATE IMPACT IN HALF.
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AND THE FARM IS MORE PROFITABLE.
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 IT'"SAPRETTY AMAZING PLACE,
a S0 WE BETTER NOT FUCK IT UP. -




